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YUCCA VALLEY TOWN COUNCIL September 23, 2002
STUDY SESSION 7:00 p.m.

A Town Council Study Session, open to the public will be held at the YUCCA VALLEY

COMMUNITY CENTER, Yucca Room, 57090 Twentynine Palms Highway, Yucca Valley,
CA 92284, on Monday, September 23, 2002, 7:00 p.m.

DISCUSSION ITEMS
1. Community Survey Report presentation.
2. Welcome Center Flagpole
3. Discussion regarding agenda for Senator Brulte’s visit
4. County Redevelopment Agency Pass-through Agreement.
5. Personnel Vacancies
6. Future Study Session Items.
COMMUNITY INPUT
COUNCIL COMMENTS
ADJOURN
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TOWN OF YUCCA VALLEY

Memorandum

To: Mayor and Town Council

From: David MurmﬁWministrative Analyst
Subject: Community Profile and Citizen Survey
Date: September 18, 2002

Summary:

An oral presentation will be provided to the Council by the Inland Empire Research
Consortium.

Background:

In October of 2001 the Town issued a request for proposal to conduct a telephonic
interview of residents in the Town. The project was awarded to the Inland Empire
Economic Consortium. In May of 2002 the Town Council was provided the preliminary
data from the survey. In July the IERC completed the final report. Presentation of the
report to the Council was put off until appointment of a Town Manager.



The Town of Yucca Valley

Community Profile and Citizen Survey

Final Report

Submitted by:

Research’
Consortium

July 16, 2002

Principal Investigators:
Shel Bockman, Ph.D.
Barbara Sirotnik, Ph.D.
Max Neiman, Ph.D.

Operations Manager:
Christen Ruiz, M.A.




EXECUTIVE SUMMARY

The Inland Empire Research Consortium (IERC, a partnérship between the
Institute of Applied Research and Policy Analysis at California State University, San
Bemardino and the Center for Social and Behavioral Science Research at the University
of California, Riverside) is pleased to submit its final report from the survey of Town of
Yucca Valley residents. This Executive Summary highlights some of the most important
findings related to citizen values, opinions, and expectations regarding quality of life,
satisfaction with Town Public Services, evaluation of traffic circulation and safety, and a

variety of other issues. The reader is encouraged to carefully review the full report and
data displays attached.

HIGHLIGHTS OF FINDINGS

RATING YUCCA VALLEY AS A PLACE TO LIVE

84% of the respondents believe that Yucca Valley is a “-good” or “very good” place to
live. The reasons cited in support of Yucca Valley emphasize beauty and a slower

pace of living.

» “Lack of shopping/entertainment”, “increase in population” and “bad roads/traffic”

were the reasons the respondents disliked living in Yucca Valley.

Respondents” perceive crime and crime related problems as the biggest threat to the
quality of life in Yucca Valley.

There appears to be a dichotomy of interests among respondents, with some residents
seeing the need for economic development to solve problems of unemployment, a
lagging economy, and welfare issues whereas others express concern about
population growth and “urbanization.”

Respondents were split evenly in their willingness to increase taxes to solve the
problems in the Town.
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COMMUTING AND WORK DESTINATION

58.8% of the respondents indicated they are currently unemployed. Undoubtedly a
large number of these respondents are retired, as over 50% of the total respondents

were age 55 and older.

33% of the employed respondents travel three miles or less to work, another 33%
travel more than 25 miles to work, and 11% work at home.

Higher paying jobs could be a factor that accounts for longer commutes. A cross
tabulation of data on income and commute distance indicates that respondents who

earn $80,000 or more have a median commute distance of 44 miles, as opposed to 7

miles for respondents with lower paying jobs.

VIEWS REGARDING THE ECONOMY OF THE TOWN

Respondents are optimistic on the local housing market, but are not as optimistic on
the local economy.

Respondents’ limited optimism on the local economy is corroborated by the finding
that higher paying jobs require them to commute longer distances, and their reporting
of “insufficient job opportunities™ and “lack of shopping and entertainment” as what
they least like about Yucca Valley.

There is a not-too-uncommon community “schizophrenia” between quality of life
issues so important to many Yucca Valley residents (such as open vistas, scenic
amenities, and a “small town” feel) and the desire to have all the amenities of urban
life (such as shopping centers, entertainment, and job/business availability). Many
Yucca Valley respondents seem to want the Town to grow, but clearly don’t want the

downside of economic development (e.g. traffic congestion) which may follow such
growth. '

YUCCA VALLEY’S MOST DANGEROUS INTERSECTIONS

Respondents ranked SR 62 at Sage and SR 62 at Avalon about the same in terms of

being the most dangerous intersections.

The other intersection widely perceived as dangerous is SR 62 at SR 247.
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THE VERDICT ON SELECTED LOCAL PUBLIC AND PRIVATE SERVICES

Respondents were most satisfied with cleanliness and maintenance of local parks,

followed by police, traffic ‘enforcement, and senior services.

Respondents were least satisfied with road maintenance and response to code
violations.

Regarding “non-Town” services, respondents are most satisfied with fire/paramedic
services, park maintenance, and police services. They are least satisfied with road

maintenance and such private services as entertainment and shopping.

Overall respondents are generally happy with the Town and non-Town services, and

feel that they are getting their money’s worth.

Respondents are less satisfied with the local governance, with over 30% of the

respondents feeling that they do not “have a say” in the governing of their

community.

COMPUTERS, INFORMATION, THE INTERNET, NEWS, AND WEBSITES

e 65% of the respondents have a computer at home.
e 57% of the respondents use the Internet at work, home, or school.

66% of the respondents get most of their news about local matters from newspapers.

e 25% of the respondents have seen the Town website.

; ,
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INTRODUCTION

The Inland Empire Research Consortium (IERC, a partnership between the

Institute of Applied Research and Policy Analysis at California State University, San
Bernardino and the Center for Social and Behavioral Science Research at the University
of California, Riverside) is pleased to submit its final report from the survey of Town of
Yucca Valley residents. As stipulated in the RFP and IERC’s proposal, the research
objectives are to ascertain citizen values, opinions, and expectations regarding:

e Quality of life

® Satisfaction with Town Public Services (Parks, Recreation, Animal

control, etc.)

. Economic Development

) Assessment of Desires for New and/or Expanded Services
J Traffic Circulation and Safety

° Communication Activities.

The survey is intended to provide Town decision-makers with objective, accurate,
and up-to-date information relevant to policy considerations. This survey, moreover, was

constructed to provide critical baseline data necessary for tracking satisfaction with Town
services over time.

SURVEY METHODS

Sampling Methodology

In order to generate the initial sampling frame (that is, the list of all Town of
Yucca Valley telephone numbers), all telephone prefixes for the Town of Yucca Valley
were first identified and related to working blocks (groupings of 100 conti guous numbers
which contain at least one listed phone number). Next, a random sampling procedure
was used within working blocks to select the telephone numbers to appear in the sample.
The numbers were then screened to eliminate business phones, cell phones, fax machines,
and non-working numbers. Finally, in order to ensure that some unlisted phone numbers
were included in the sample, the original list was supplemented by using the working

number as a seed number from which one other number was generated by adding a
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constant. To the extent possible, therefore, each Town resident with a telephone had an

equal chance to be included n the survey.

Employing the above procedures to ensure random selection, 512 adult residents

were surveyed for an accuracy rate of plus/minus approximately 4.3%, and a 95% level
of confidence.

Questionnaire Construction

In close consultation with Town staff, IERC designed the questionnaire used in
this survey to meet the research objectives stipulated above. The initial questionnaire,

after its approval by Town staff, was then pretested, and modified and revised where

warranted (see Appendix I for the questionnaire).

Interviewing Procedures

Telephone interviews were conducted from the facilities of CSUSB's Institute of
Applied Research and Policy Analysis in San Bernardino using computer assisted
telephone interviewing (CATI) equipment and software. The surveys were conducted
between March 20, 2002 and March 23, 2002 during the following shifts: Wednesday
through Friday 9:30 — 11:30, 12:00 - 2:30, 3:00 - 5:30; and Saturday 10:00 AM to 2:00
PM. If the resident at a selected telephone number did not answer or if the interviewer
reached an answerphone, two more call-backs were made before the phone number was
deleted from the list, thus reducing systematic bias. In an effort to ensure the quality and
reliability of the interviews, an Institute Staff Research Assistant was present for the
interviews conducted from phones at CSUSB. To further ensure quality control,

supervisory personnel made random call-backs of completed interviews.

Analysis of Survey Data

Data gathered from the interviews were edited, coded and entered into the
computer for analysis. The computerized data were analyzed using SPSS (Statistical
Package for the Social Sciences). The results are attached as Appendix II.

In reading this report and reviewing the data display, it should be noted that some

respondents failed to answer some questions due to lack of information or lack of interest
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in providing responses. The table totals, therefore, are different for each table, and reflect

the number of persons responding to the question.

FINDINGS
RATING YUCCA VALLEY AS A PLACE TO LIVE

Overview: It is fairly clear that the reasons listed by the respondents as the things they
like the most about the Town of Yucca Valley involve quality of life factors, focused on
the slower pace and non-big Town aspects of Yucca Valley, as well as the natural
environment and perceived beauty of the region. Factors mentioned as matters that
are least liked about the Town reflect the awareness that the Town is changing due to
population growth (and its associated problems) and economic development. Some
citizens welcome this growth, while others wish to limit it.

Yuccea Valley residents generally rate their Town positively. The following table
summarizes the results of asking Yucca Valley residents how they rated the Town as a

place to live (Question 1). Of the 512 respondents 84% indicated that Town was a good
to very good place to live.

Table 1. “How would you rate Yucca
Valley as a place to live?” by Ratings

Categories (%)
Cumulative

% Percent
‘Very good 40.6 40.6
Good 43.6 84.2
Neither good/bad 12.1 96.3
Bad 2.0 98.2
Very bad 1.6 99.8
Don’t know/refused 0.2 100.0
Total (N=512) 100.0

Respondents were also asked what was the one best thing about living in Yucca
Valley (Question 2), and the following table reports those factors that were mentioned by
at least 10 (2%) of the respondents. The results indicate that lifestyle considerations

loom among the most important for the respondents’ generally positive view of Yucca
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Valley. The small town ambience, the beauty, lack of crowds, lower traffic, all point to
the sorts of things that emphasize beauty and a slower pace of living.

Table 2. Distribution of Respondents’
Indication of the One Best Thing About

Living in Yucca Valley
Number of
Listed Best Things Respondents
Climate/weather 60
Clean air 54
Small town 48
Quiet, peaceful 23
Beauty, scenery 20
Open space, country 20
Friendly people 20
Area/location 16
Low cost of living 14
Not overcrowded 13
Less Traffic 13
Other 52
Total 353

* Only 353 respondents were asked this question

Table 3 (next page) shows that the lack of shopping and entertainment, jobs/lack
of business, and concerns over increasing traffic and population are the factors most
frequently mentioned as what people like least about living in Yucca Valley (Question 3).
However about 5% of respondents couldn’t think of anything that they “like least” about
living in the Town. Thus these “don’t knows” should be translated as a positive indicator
of life in the Town. It should also be noted that there is a greater amount of variation in
responses about what people don’t like than was recorded when respondents were asked
to indicate what they like most. This suggests that there is relative consensus about the
positive points of Yucca Valley, whereas the things people dislike about their community

tend to be more personal and idiosyncratic in nature.
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